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Context

@ Household participation in capital markets is surprisingly
limited—even in advanced economies.

@ Behavioral inertia and lack of financial literacy are major
obstacles to stock market participation.

o Digital platforms offer a scalable, low-cost alternative to
traditional financial education, but their effectiveness remains an
open empirical question.

@ This paper addresses whether nudging and digitally transmitting
financial knowledge can boost meaningful investment activity.
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What the Paper Does

@ Uses a large Chinese digital investment platform with over 1
billion users.

@ Leverages a quasi-experiment: the platform randomly sent
“nudges” on Jan 18, 2023.

@ Combines this nudge with detailed data on platform interaction
and financial behaviors.

@ Employs IV strategy: random nudging — platform exposure —
investment outcomes.
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Main Results

@ Platform exposure increases:

v

Stock market participation

Mutual fund balances

v

v

Portfolio diversification (allocation scores, fund variety)

\4

Risk-adjusted returns
(abnormal Sharpe ratios over 1-, 3-, and 6-month horizons)

o Effects are persistent and economically large.

@ Particularly large for older, less educated, and less wealthy users.
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Strengths

@ Tackles an important question using administrative data.

Strong identification via randomized nudging 4+ matching.

(]

Large sample size + detailed measures behavior & performance.

Shows long-run effects & heterogeneity across demographics.

Rich implications for democratization of financial services.
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Overall Evaluation

@ Fascinating paper
o Clearly well-written and executed

@ Very important contribution to the digital finance literature

My comments:

@ Nature of the Nudge

@ Nudge timing and history

Heterogeneity in Effects Across Channels

@ Economic Magnitude of the Abnormal Sharpe Ratios

Comments on Institutional Details
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What Is the Nudge About?-l

@ Digital nudge via pop-ups during the monthly “Wealth Festival”
@ Strong engagement, but content of the nudge is not described.

» Was it educational? (“Learn how mutual funds work.”)
» Product-oriented? (“Explore today's top funds.”)
» Social? (“Thousands are investing today—join them!")

» Behavioral? (“Don't miss your chance to grow your wealth.”)

@ All nudges treated as one IV (“received” vs "not”)
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What Is the Nudge About?-II

@ Future work could build on this rich design to explore:

» Which nudges are most effective at triggering engagement?
» Do different messages lead to different learning or behaviors?

» Do educational vs persuasive nudges lead to different outcomes?

@ Important for the exclusion restriction:

“the change in behavior should only occur through the platform tool
(robo-advisor or forum) and not the content of the nudge”
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Nudge Timing-I

@ The platform sends a digital nudge on the 18th of every month.
@ The analysis focuses on the January 2023 campaign.
@ But some users may have been nudged before:

» Repeat recipients might have developed awareness.
» Non-responders may differ from first-time recipients.

@ This opens an interesting angle: is January truly a first exposure,
or the moment when prior nudging finally worked?
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Nudge Timing-II
Implications for identification:
@ Excludability: Prior nudges may already affect intent to invest.
@ First Stage: Past exposure could affect January's effect.
@ Contamination: “controls” may have been nudged before.
@ Selection: Non-responders to past nudges may differ.
@ Interpretation: Effect may be cumulative persuasion.

It could be that these effects bias results against finding something
(What is reported may be lower bounds of true effects.)
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Heterogeneous Effects Across Channels-|

e Fascinating breakdown of effects by channel

@ Visual content appears most influential across outcomes:
participation, equity share, balance, automation.

@ Suggests users may learn better through engaging formats rather

than structured advisory tools.
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Heterogeneous Effects Across Channels-I|
Decomposing the Treatment:
@ Platform exposure bundles multiple interventions simultaneously
@ Visual content shows the strongest effects—but why?

» Easier comprehension for low-literacy users?
» More persuasive/engaging format?
» Different content substance?

Key Questions:
@ What drives the effects?
» Pure information transmission (learning about diversification)?
» Reduction in search/transaction costs?
Social proof and peer effects from the community?
Algorithmic nudging toward specific products?

v

v

Suggestions:
@ Survey subsample on comprehension, confidence, and motivation
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What Form of Robo-advice is Used?

@ Add details regarding the Personalized Robo-Advisor (PRA).

@ Important distinction:
» A robo-manager executes a pre-approved plan with minimal
user input.
» A robo-advisor provides suggestions, leaving the final decision
to the user.

@ Understanding which model applies is key to interpreting
mechanisms.
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Sharpe Ratios and Economic Magnitude

@ The paper shows large gains in abnormal Sharpe ratios.
@ Including raw Sharpe ratios would clarify economic impact.
@ Benchmarking against market Sharpe ratio would add context.

@ Helps assess if the gain is truly large from an investor's view.

Dependent Var. Abnormal Sharpe ratio
1-month 3-month 6-month
(@8] @) ()
Platform Exposure; 0.456%+* 0.626%** 0.551++*
(5.53) (7.64) 6.79)
Obs 123,741 123,354 122,888

Example: A 0.6 improvement is meaningful—but from what base? Reporting raw Sharpe ratios would clarify.
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Passive Investing in China?

The paper offers rich insights on mutual fund adoption.

Adding context on passive vs active funds could be helpful.

In China, passive funds have often lagged active managers.

This contrasts with common U.S. investing advice.

A brief discussion could enhance cross-country relevance.
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Conclusion

@ This paper delivers a timely and rigorous contribution on the
power of digital tools to promote financial inclusion.

@ The evidence is clear: digital nudging and platform-based
education can meaningfully enhance investment behavior.

@ Especially impactful for demographics that have traditionally
been underserved by financial markets.

@ Opens exciting avenues for future work on message design,
delivery channels, and long-term financial well-being.
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